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RESEARCH METHODS IN
ACCOUNTING
Malcolm Smith
This unique and popular text, now in a
Sixth Edition, clearly and succinctly guides
Accounting students and researchers in their
understanding and conducting of research
from conception to completion, across a
wide range of research methods, including
quantitative, qualitative and mixed-methods
research.

AN INTRODUCTION
TO MANAGEMENT
CONSULTANCY
Marc G. Baaij
A practical, step-by-step guide to learn and
develop the proven successful methods
and techniques of the world’s leading
management consultancy firms.

Readership: The book is aimed at Accounting
students and researchers.

Readership: This title is suitable for students
on upper level undergraduate or postgraduate
course on Management Consulting and
Management Consultancy.

Subject: Accounting/Finance (General)
Category: Core Textbook

Subject: Business & Academic Skills
Category: Core Textbook

Paperback • 9781529779776 • 352pp

Paperback • 9781529758429 • 376pp

6th edition • May-22 • £44.99

2nd edition • Jan-22 • £49.99

SAGE Publications Ltd

SAGE Publications Ltd

ADVERTISING AND
PROMOTION

THE SAGE HANDBOOK
OF SOCIAL MEDIA
MARKETING

Chris Hackley, Rungpaka Amy Hackley
Offering a short, concise and creative take on
advertising and promotion, the new edition
includes more on digital and social media
marketing while using a wider range of visual
examples and case studies.
Readership: Students of advertising, PR and
marketing communications.
Subject: Advertising & Promotion
Category: Core Textbook
Paperback • 9781529718508 • 424pp
5th edition • Feb-21 • £48.99
SAGE Publications Ltd

Annmarie Hanlon, Tracy L. Tuten
This Handbook explores the foundations and
methodologies in analysing the important
aspects of social media for organisations
and consumers. It investigates critical
areas concerning communities, culture,
communication and content, and considers
social media sales.
Readership: This handbook is essential reading for postgraduate students,
researchers, and practitioners in a range of disciplines exploring the area.
Subject: Business & Management (General)
Category: College Handbooks
Hardcover • 9781529743784 • 552pp
1st edition • Jul-22 • £120.00
SAGE Publications Ltd

BRAND MANAGEMENT
Co-creating Meaningful Brands

THE SAGE HANDBOOK OF
DIGITAL MARKETING

Michael Beverland

Annmarie Hanlon, Tracy L. Tuten

Presenting the basics of brand management,
the Second Edition provides both a theoretical
and practical guide, placing emphasis on the
theory that the consumer is a co-creator in a
brand’s identity.

This Handbook strives to advance the study
and understanding of this domain and
provides a digital marketing journey that flows
from methods and methodologies. It moves
from the fundamentals to the different aspects
of digital marketing strategy, tactics, metrics
and management, and ethics.

Readership: Students studying Brand
Management at undergraduate and
postgraduate levels.
Subject: Brand Management
Category: Core Textbook
Paperback • 9781529720129 • 432pp
2nd edition • Feb-21 • £44.99
SAGE Publications Ltd

Readership: This handbook is essential
reading for postgraduate students,
researchers, and practitioners in a range of disciplines exploring digital
marketing.
Subject: Business & Management (General)
Category: College Handbooks
Hardcover • 9781529743791 • 576pp
1st edition • Jul-22 • £120.00
SAGE Publications Ltd
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THE SAGE HANDBOOK OF
DIGITAL & SOCIAL MEDIA
MARKETING

INTRODUCTION TO
GLOBAL SUSTAINABLE
MANAGEMENT

Annmarie Hanlon, Tracy L. Tuten

Colin Combe

This two-volume set is the first dedicated
scholarly collection to consolidate the
research, theorising, industry practices and
future implications. It brings together the
critical factors in digital and social media
marketing as the essential reference set for
researchers in this area of continued growth.

At a time when the effects of climate change
are becoming all too real for ordinary citizens
around the world, this essential textbook
offers insight into how managers can
shape and influence the development of
sustainability practices as a means of tackling
some of the most pressing social, economic,
and environmental challenges.

Readership: This is essential reading for postgraduate students,
researchers, and practitioners in a range of disciplines exploring digital and
social media marketing.

Readership: Suitable for upper-level undergraduate and postgraduate
students of sustainable management-related courses.

Subject: Business & Management (General)
Category: College Handbooks

Subject: Business & Management (General)
Category: Core Textbook

Hardcover • 9781529752168 • 1128pp

Paperback • 9781529771732 • 320pp

1st edition • Jul-22 • £240.00

1st edition • Mar-22 • £39.99

SAGE Publications Ltd

SAGE Publications Ltd

THE SAGE HANDBOOK OF
PROPAGANDA

MEETING THE
ETHICAL CHALLENGES
OF LEADERSHIP INTERNATIONAL STUDENT
EDITION

Paul Baines, Nicholas O’Shaughnessy,
Nancy Snow
The SAGE Handbook of Propaganda
unpacks the ever-present and exciting topic
of propaganda to explain how it invades the
human psyche, in what ways it does so, and
in what contexts.

Craig E. Johnson

Readership: For researchers and academics
of propaganda studies, peace and conflict
studies, media and communication studies,
political science and governance marketing, as well as intelligence and law
enforcement communities.

Taking an interdisciplinary approach,
this Seventh Edition explores the ethical
challenges of leadership, helping the reader make ethical decisions, lead
with integrity and create an ethical culture.

Subject: Business & Management (General)
Category: College Handbooks

Subject: Business & Management (General)
Category: Core Textbook

Hardcover • 9781526459985 • 652pp

Paperback • 9781071807477

1st edition • Dec-19 • £130.00

7th edition • Feb-20 • £65.00

SAGE Publications Ltd

SAGE Publications, Inc

DISCOVERING
LEADERSHIP

MUSIC BUSINESS
HANDBOOK AND CAREER
GUIDE

Designing Your Success
Anthony E. Middlebrooks, Scott J. Allen,
Mindy S. McNutt, James L. Morrison
Guiding the reader through the concept
of leadership by design, planning each
step of their leadership development, the
authors focus on practical skills and valuable
attributes to maximize leadership success.
Subject: Business & Management (General)
Category: Core Textbook
Paperback • 9781506336824 • 504pp
1st edition • Jan-19 • £67.00
SAGE Publications, Inc
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Casting Light or Shadow

David Baskerville, Timothy Baskerville
The Twelfth Edition of this powerhouse
bestselling text maintains its tradition as the
most comprehensive, up-to-date guide to the
music industry in all of its diversity.
Subject: Business & Management (General)
Category: Core Textbook
Paperback • 9781544341200 • 632pp
12th edition • Mar-19 • £81.00
SAGE Publications, Inc

ENTREPRENEURSHIP
A Contemporary & Global Approach
David Deakins, Jonathan M. Scott
A new text providing an international
and contemporary introduction to
Entrepreneurship, treating it as an evolving
and ever-emerging social phenomenon and
exploring recent trends that impact it.
Readership: Aimed at mid-upper level
undergraduates studying the theory of the
social phenomenon that is Entrepreneurship.
Subject: Business & Management (General)
Category: Core Textbook
Paperback • 9781526461155 • 296pp
1st edition • Oct-20 • £47.99
SAGE Publications Ltd

JOB AND WORK ANALYSIS
Methods, Research, and Applications
for Human Resource Management
Frederick Phillip Morgeson, Michael
Thomas Brannick, Edward L. Levine

MANAGING DIVERSITY INTERNATIONAL STUDENT
EDITION
Toward a Globally Inclusive Workplace
Michalle E. Mor Barak
The award-winning Managing Diversity
uses an interdisciplinary approach to provide
students with an understanding of diversity
from a global perspective.
Subject: Business & Management (General)
Category: Core Textbook
Paperback • 9781071840986 • 512pp
5th edition • Mar-22 • £76.99
SAGE Publications, Inc

PRINCIPLES OF
MANAGEMENT
Practicing Ethics, Responsibility,
Sustainability
Oliver Laasch

Providing an in-depth exploration of job
analysis, unpacking the best job analysis
methods and illustrating how to apply these to
solve some of the most common workplace
problems.
Subject: Business & Management (General)
Category: Core Textbook
Paperback • 9781544329529 • 400pp
3rd edition • May-19 • £81.00
SAGE Publications, Inc

Following the impacts of the financial crisis
and growing awareness around climate
change, this accessible textbook aimed
at ‘Introduction to Management’ courses
empowers students to become responsible
managers in today’s modern world.
Readership: The textbook can be used for introductory management
courses as well as courses that cover business ethics, business and
society, corporate social responsibility (CSR), sustainability and responsible
management.
Subject: Business & Management (General)
Category: Core Textbook
Paperback • 9781529732054 • 1024pp
2nd edition • Apr-21 • £52.00
SAGE Publications Ltd

NEGOTIATION
Moving From Conflict to Agreement
Kevin Walter Rockmann,
Claus W. Langfred, Matthew A. Cronin
Negotiation: Moving from Conflict
to Agreement helps students see how
negotiation is all around them. Using both
every day and business examples, the
authors emphasize not just what to do
during a negotiation - but also why. With an
emphasis on the psychology of negotiation
levers such as reciprocity, uncertainty, power,
and alternatives, the text helps students
understand when to use certain tactics to get more.
Subject: Business & Management (General)
Category: Core Textbook
Paperback • 9781544320441 • 400pp
1st edition • May-20 • £81.00

LEADERSHIP INTERNATIONAL STUDENT
EDITION
Theory and Practice
Peter G. Northouse
Successfully combing an academically robust
account of the major theories and models of
leadership, this text uses a consistent format
for each chapter so students can compare the
various theories.
Subject: Business & Management (General)
Category: Core Textbook
Paperback & Interactive eBook • 9781071856611 • 600pp
9th edition • Jun-21 • £64.99
SAGE Publications, Inc

SAGE Publications, Inc
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MANAGEMENT
FUNDAMENTALS INTERNATIONAL STUDENT
EDITION
Concepts, Applications, and Skill
Development
Robert N. Lussier
Packed with experiential exercises, selfassessments, and group activities, this
book develops essential management skills
students can use in their personal and professional lives.

CASES IN LEADERSHIP
W. Glenn Rowe, Laura Guerrero
By connecting theory to practice, this
distinctive collection of 30 real-world
leadership cases from Ivey Publishing
and 15 practitioner readings from the Ivey
Business Journal helps students gain a better
understanding of leadership and prepares
them to be effective leaders today and
throughout their careers.
Subject: Business & Management (General)
Category: Core Textbook
Paperback • 9781544310374 • 456pp
5th edition • Jun-18 • £47.99

Readership: For students of Management

SAGE Publications, Inc

Subject: Business & Management (General)
Category: Core Textbook
Paperback • 9781071808061
9th edition • Jan-20 • £100.00
SAGE Publications, Inc

FUNDAMENTALS OF
HUMAN RESOURCE
MANAGEMENT INTERNATIONAL STUDENT
EDITION

A VERY SHORT,
FAIRLY INTERESTING
AND REASONABLY
CHEAP BOOK ABOUT
MANAGEMENT

Functions, Applications, Skill
Development

Ann L. Cunliffe

Robert N. Lussier, John R. Hendon
This Second Edition covers basic functions
and current trends, providing the knowledge and tools that are needed
to successfully manage talent, maximizing performance and creating a
competitive advantage.
Subject: Business & Management (General)
Category: Core Textbook
Paperback & Interactive eBook • 9781544387680
2nd edition • Oct-19 • £81.00
SAGE Publications, Inc

The new edition of this bestselling text is
more international, with updated content
and examples to explain alternative ways of
thinking about management and managing
people.
Readership: Ann Cunliffe’s book will stretch, surprise and reward business
and management students at undergraduate, postgraduate and MBA
levels.
Subject: Business & Management (General)
Category: Supplementary Textbook
Paperback • 9781529710069 • 200pp
3rd edition • Mar-21 • £15.99
SAGE Publications Ltd

DESIGN THINKING FOR
STUDENT PROJECTS
Tony Morgan, Lena J. Jaspersen
Created with direct input from students and
packed with advice and guidance from leading
industry experts, this textbook walks readers
through the steps necessary to deliver a teambased project, facilitating the development of
key employability skills along the way.
Readership: Suitable for undergraduates
and postgraduates across all disciplines
undertaking team-based modules and
courses, as well as those studying independently, Design Thinking for
Student Projects is the essential guide to learning practical Design Thinking
and employability skills.
Subject: Business & Management (General)
Category: Core Textbook
Paperback • 9781529761696 • 392pp

A VERY SHORT,
FAIRLY INTERESTING
AND REASONABLY
CHEAP BOOK ABOUT
MANAGEMENT THEORY
Todd Bridgman, Stephen Cummings
Debunks and uncovers a number of enduring
myths about famous theorists such as Adam
Smith and Abraham Maslow in an informal,
conversational and often humorous way.
Readership: Upper undergraduate and postgraduate students studying
Foundations of Management, Management Theory or History of
Management Thought.
Subject: Business & Management (General)
Category: Supplementary Textbook

1st edition • Jun-22 • £39.99

Paperback • 9781526495136 • 160pp

SAGE Publications Ltd

1st edition • Nov-20 • £15.99
SAGE Publications Ltd
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BUSINESS-TO-BUSINESS
MARKETING

CONSUMER CULTURE
THEORY

Ross Brennan, Louise Canning,
Raymond McDowell

Eric Arnould, Craig J. Thompson

Brennan and Canning cover the theory and
practice of global business-to-business (b2b)
marketing from a European perspective,
illuminating the subject with a wide range of
learning features and case studies.
Readership: Upper undergraduate to early
postgraduate Marketing students.
Subject: Business -to-Business Marketing
Category: Core Textbook
Paperback • 9781526494399 • 424pp
5th edition • May-20 • £48.99
SAGE Publications Ltd

Outlining the key themes, concepts and
theoretical areas in the field, this book draws
on contributions from prominent researchers
to unravel the complexities of consumer
culture by looking at how it affects personal
identity, social interactions and the consuming
human being.
Readership: The go-to text for anyone new
to CCT or postgraduate students writing a
CCT-related thesis.
Subject: Consumer Behaviour
Category: Core Textbook
Paperback • 9781526420725 • 368pp
1st edition • Jul-18 • £39.99
SAGE Publications Ltd

ORGANIZATIONAL
CHANGE - INTERNATIONAL
STUDENT EDITION
An Action-Oriented Toolkit
Gene Deszca, Cynthia A. Ingols,
Thomas F. Cawsey
Organizational Change combines conceptual
models with concrete examples and handson exercises to dramatically improve the
knowledge, skills, and abilities of students in
creating effective change.
Readership: Suitable for upper-level undergraduate and postgraduate
students taking Organisational Change or Managing Change.
Subject: Change Management
Category: Core Textbook
Paperback • 9781544372211
4th edition • Dec-19 • £73.00
SAGE Publications, Inc

CONSUMER BEHAVIOUR
Zubin Sethna, Jim Blythe
A thought-provoking and academically
rigorous book on consumer behaviour that is
also enjoyable to read, this text focuses on
examples of international consumer behaviour
in action, while striking a balance between
sociological and psychological aspects of
consumer behaviour.
Readership: Undergraduate marketing
students studying at business schools
studying consumer behaviour. This is a
compulsory module on most courses. Module
titles such as “Consumer Behaviour”, “International Consumer Behaviour”
and “Buyer Behaviour”.
Subject: Consumer Behaviour
Category: Core Textbook
Paperback • 9781526450012 • 576pp
4th edition • Apr-19 • £45.99
SAGE Publications Ltd

POWER, POLITICS, AND
ORGANIZATIONAL CHANGE

ESSENTIALS OF TOURISM

David Buchanan, Richard Badham

An introduction to the elements of tourism
covering topics such as changing government
policy, VR tourism and the metaverse,
climate change, sustainable tourism and
the Sustainable Development Goals (SDGs).
This Fourth Edition has been updated to
include the impact of Covid-19 on the tourism
industry.

Focusing on power and politics, this Third
Edition combines a practical and theoretical
guide to the politics of organizational change
and innovation.
Readership: MBA and other Masters
degree candidates taking courses in change
management, organizational behaviour,
strategy and human resource management.
Also valuable for practicing managers on
tailored executive programmes in organization politics.
Subject: Change Management
Category: Supplementary Textbook

Chris Cooper

Readership: For undergraduate students
studying an introduction to tourism course or
tourism environment.
Subject: Hospitality, Travel & Tourism Management
Category: Core Textbook
Paperback • 9781529778571 • 448pp

Paperback • 9781526458919 • 344pp

4th edition • Oct-22 • £44.99

3rd edition • Jun-20 • £42.99

SAGE Publications Ltd

SAGE Publications Ltd
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TOURISM MANAGEMENT

EVENTS MANAGEMENT

An Introduction

Principles and Practice

Clare Inkson, Lynn Minnaert

Razaq Raj, Paul Walters, Tahir Rashid

This introductory text provides readers with
a robust understanding of tourism and its
industries, including how destinations are
developed, marketed and managed, and how
tourism impacts communities, environments
and economies.

An introductory overview of the fundamentals
in managing events, preparing students for
a future career in events management and
hospitality.

Readership: Suitable for students new to
tourism studies.
Subject: Hospitality, Travel & Tourism Management
Category: Core Textbook

Readership: Undergraduate and postgraduate
graduate students of events management
Subject: Hospitality, Travel & Tourism
Management.
Category: Core Textbook
Paperback • 9781473948280 • 448pp

Paperback • 9781529758467 • 504pp

3rd edition • Oct-17 • £47.99

3rd edition • Oct-22 • £44.99

SAGE Publications Ltd

SAGE Publications Ltd

THE BUSINESS OF
TOURISM

MANAGING HOSPITALITY
ORGANIZATIONS

J. Christopher Holloway, Claire Humphreys

Achieving Excellence in the Guest
Experience

This text provides a clear introduction to the
business of tourism as well as discussing the
key issues facing the tourism industry such as
Brexit, Covid-19 and sustainability.
Readership: For undergraduate students of
tourism management or tourism operations.
Subject: Hospitality, Travel & Tourism
Management
Category: Core Textbook

Robert C. Ford, Michael Craig Sturman
Preparing students for a career in hospitality
management, the Second Edition reflects the
latest changes in the service industry and
newer developments related to sustainability
and technology.

Paperback • 9781529780987 • 656pp

Subject: Hospitality, Travel & Tourism
Management
Category: Core Textbook

12th edition • Oct-22 • £51.99

Paperback • 9781544321509 • 576pp

SAGE Publications Ltd

2nd edition • Jan-19 • £100.00
SAGE Publications, Inc

MANAGING EVENTS
Real Challenges, Real Outcomes
Liz Quick
Combining the practical and academic
aspects of event management this text
presents an industry perspective, with reallife event examples and contemporary and
relevant case studies.
Readership: Event management and
marketing students.
Subject: Hospitality, Travel & Tourism
Management
Category: Core Textbook
Paperback • 9781473948099 • 480pp
1st edition • Sep-20 • £43.99
SAGE Publications Ltd

MARKETING FOR
TOURISM, HOSPITALITY &
EVENTS
A Global & Digital Approach
Simon Hudson, Louise Hudson
Filling a gap in the market, this new title
approaches the field through a uniquely
international angle, with increased emphasis
on the impact of digital technology and
supported by international case-studies.
Readership: Ideal for undergraduate and postgraduate students looking for
an introductory text to marketing for tourism, hospitality and events.
Subject: Hospitality, Travel & Tourism Management
Category: Core Textbook
Paperback • 9781473926646 • 384pp
1st edition • Jun-17 • £49.99
SAGE Publications Ltd
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HUMAN RESOURCE
MANAGEMENT INTERNATIONAL STUDENT
EDITION
Functions, Applications, and Skill
Development
Robert N. Lussier, John R. Hendon
Bestselling authors Robert N. Lussier and
John R. Hendon explore the important
strategic function HR plays in today’s
organization, helping the reader develop the skills they need to recruit,
select, train, and develop talent.
Readership: Business students focusing on Human Resources who are
looking for a complete guide to the functions of the industry that includes
the most recent advancements.
Subject: Human Resource Development
Category: Core Textbook

INTERNATIONAL HUMAN
RESOURCE MANAGEMENT
B. Sebastian Reiche, Anne-Wil Harzing,
Helene Tenzer
Used by over 25,000 students across 130
countries, this bestselling text, written by
leading international experts in each topic,
retains its critical edge, academic rigour and
breadth of coverage in the new Fifth Edition.
Readership: Suitable reading for upperundergraduate and masters level students on
IHRM modules.
Subject: Human Resource Management
Category: Core Textbook
Paperback • 9781526426970 • 640pp
5th edition • Nov-18 • £43.99
SAGE Publications Ltd

Paperback • 9781071840955 • 696pp
4th edition • Mar-21 • £95.99
SAGE Publications, Inc

THE SAGE HANDBOOK
OF HUMAN RESOURCE
MANAGEMENT

HUMAN RESOURCE
MANAGEMENT IN PUBLIC
SERVICE

Adrian Wilkinson, Nicolas Bacon,
Scott A. Snell, David Lepak

Paradoxes, Processes, and Problems

The brand-new edition of this Handbook
builds on the success of the first by providing
a fully updated and expanded overview of
the field of human resource management.
It remains an indispensable resource for
advanced students and researchers in
the field.
Readership: Advanced students and researchers in the field of Human
Resource Management.
Subject: Human Resource Management
Category: College Handbooks
Hardcover • 9781526435026 • 638pp
2nd edition • May-19 • £130.00

Evan M. Berman, James Stephen Bowman,
Jonathan P. West, Montgomery R. Van Wart
Recognizing the inherent tensions and
contradictions that result from managing
people in organizations, Human Resource
Management in Public Service: Paradoxes,
Processes, and Problems offers provocative
and thorough coverage of the complex issues of management in the public
sector.
Subject: Human Resource Management
Category: Core Textbook
Hardcover • 9781506382333 • 584pp
6th edition • Jul-19 • £122.00
CQ Press

SAGE Publications Ltd

CONTEMPORARY HUMAN
RESOURCE MANAGEMENT

STRATEGIC HUMAN
RESOURCE MANAGEMENT

Text and Cases

An International Perspective

Adrian Wilkinson, Tony Dundon

Gary Rees, Paul Smith

Written by experts in the field, this
well-established book covers the core
fundamentals of HRM and examines
contemporary issues such as work-place
bullying, flexibility and emotion at work.

A stellar author team guides readers
through the key topics of human resource
management from strategic and international
perspectives in this updated edition.

Readership: Undergraduate students of
Human Resource Management.

Readership: UG and PG students of Strategic
Human Resource Management and HRM
courses taught with a strategic slant.

Subject: Human Resource Management
Category: Core Textbook

Subject: Human Resource Management
Category: Core Textbook

Paperback • 9781529758276 • 632pp

Paperback • 9781529740783 • 616pp

6th edition • Jun-21 • £51.00

3rd edition • Feb-21 • £40.99

SAGE Publications Ltd

SAGE Publications Ltd
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INTERNATIONAL
AND COMPARATIVE
EMPLOYMENT RELATIONS
Global Crises and Institutional
Responses
Greg J. Bamber, Fang Lee Cooke,
Virginia Doellgast, Chris F Wright
International and Comparative Employment
Relations is the Employment Relations
text for any lecturer taking a comparative
approach, and this Seventh Edition has been
thoroughly updated with new examples and discussion questions to
engage students and encourage critical thinking.

HUMAN RESOURCE
INFORMATION SYSTEMS
Basics, Applications, and
Future Directions
Michael J. Kavanagh,
Richard David Johnson
Offers a balanced approach that links HR
concepts to technology and demonstrates
how HR professionals can apply these
practices in their day-to-day work.
Subject: Human Resource Management
Category: Core Textbook
Paperback • 9781506386539

Readership: Students of International and Comparative
Employment Relations.

4th edition • Sep-17 • £59.00
SAGE Publications, Inc

Subject: Human Resource Management
Category: Core Textbook
Paperback • 9781526499653 • 448pp
7th edition • Mar-21 • £48.99
SAGE Publications Ltd

MANAGING DIVERSITY
AND INCLUSION
An International Perspective

AN INTRODUCTION TO
HUMAN RESOURCE
MANAGEMENT

Jawad Syed, Mustafa Ozbilgin

Nick Wilton

Written and edited by leading experts in the
field, this authoritative account sets UK and
European practices firmly within a global
context. It offers an in-depth and contextual
account of enduring, contemporary and
cutting edge theories and approaches to
diversity and inclusion management.

Reflecting the global nature of the workplace
with its use of real-world examples, this is a
critical introduction to the world of HRM that
goes beyond a prescriptive, how-to approach
to prepares readers for their HR career.

Readership: For Human Resources students.
Subject: Human Resource Management
Category: Core Textbook

Readership: Aimed at students across the
academic spectrum, whether studying on
a specialist HRM or CIPD program of study, a generalist business and
management programme or studying HRM as part of a programme in an
unrelated discipline (such as engineering or humanities).

2nd edition • Jan-20 • £45.99

Subject: Human Resource Management
Category: Core Textbook

SAGE Publications Ltd

Paperback • 9781529753707 • 552pp

Paperback • 9781526458896 • 464pp

5th edition • Mar-22 • £47.99
SAGE Publications Ltd

HUMAN RESOURCE
MANAGEMENT
Strategic and International
Perspectives
Jonathan Crawshaw, Pawan Budhwar,
Ann Davis
A comprehensive introduction to HRM for
students who are new to the field, but who will
be seeking employment in a global market,
working with diverse colleagues and across
international borders.
Readership: Undergraduate and postgraduate students looking for a
strategic and international perspective of HRM.
Subject: Human Resource Management
Category: Core Textbook
Paperback • 9781526499011 • 560pp
3rd edition • May-20 • £45.99
SAGE Publications Ltd
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HUMAN RESOURCE
INFORMATION SYSTEMS INTERNATIONAL STUDENT
EDITION
Basics, Applications, and
Future Directions
Richard David Johnson,
Michael J. Kavanagh, Kevin D. Carlson
Providing a thorough introduction to the field
of Human Resource Information Systems
(HRIS), this one-of-a-kind book shows how organizations can leverage
HRIS to make better people decisions and manage talent more effectively.
Subject: Human Resource Management
Category: Core Textbook
Paperback • 9781071808443
5th edition • Nov-20 • £64.00
SAGE Publications, Inc

STRATEGIC TRAINING
AND DEVELOPMENT

DOING BUSINESS IN
EUROPE

Robyn A. Berkley, David Matthew Kaplan

Gabriele Suder, Johan Lindeque

Strategic Training and Development
translates theory and research into practical
applications and best practices for improving
employee knowledge, skills, and behaviors.

Fundamental theories and concepts for
understanding how business is done in
Europe, linked to the current European
business environment through a range of upto-date case studies and examples.

Subject: Human Resource Management
Category: Core Textbook
Paperback • 9781506344393 • 456pp
1st edition • Oct-19 • £81.00
SAGE Publications, Inc

Readership: Suitable reading for students
on European business modules at both
undergraduate and postgraduate level.
Subject: International Business & Management (General)
Category: Core Textbook
Paperback • 9781526420749 • 544pp
3rd edition • Oct-18 • £49.99
SAGE Publications Ltd

APPLIED PSYCHOLOGY IN
TALENT MANAGEMENT

DOING BUSINESS IN ASIA

Wayne F. Cascio, Herman Aguinis

A focused look into the business and
management practices across Asia, from an
author team located across three AsianPacific countries and experience of leading
organisations spanning over more than two
decades.

In Applied Psychology in Talent
Management, world-renowned authors
Wayne F. Cascio and Herman Aguinis provide
the most comprehensive, future-oriented
overview of psychological theories and how
those theories impact people decisions in
today’s ever-changing workplace.
Subject: Human Resource Management
Category: Core Textbook
Hardcover • 9781506375915 • 632pp
8th edition • Sep-18 • £122.00
SAGE Publications, Inc

Gabriele Suder, Terence Tsai, Sumati Varma

Readership: Suitable for Postgraduate, MBA
and Executive Education students preparing
to do business in Asia.
Subject: International Business & Management (General)
Category: Core Textbook
Paperback • 9781526494498 • 312pp
1st edition • Oct-20 • £49.99
SAGE Publications Ltd

MANAGING CAREERS AND
EMPLOYABILITY

DOING BUSINESS IN
EMERGING MARKETS

Yehuda Baruch

S Tamer Cavusgil, Pervez N. Ghauri,
Leigh Anne Liu

Combining a strong theoretical underpinning
with a wide range of case studies and
practical examples, this authoritative textbook
provides a deep understanding of career
systems, on both an individual and an
organizational level.
Readership: Suitable for undergraduate
and postgraduate students studying career
management and related courses.
Subject: Human Resource Management
Category: Core Textbook
Paperback • 9781529751840 • 408pp

Fully updated to include coverage on the
recent COVID-19 pandemic as well as other
recent macro drivers, this Third Edition
provides a comprehensive and authoritative
examination of emerging markets across
the globe.
Readership: International business students,
researchers and practitioners focused on
business in emerging markets.
Subject: International Business & Management (General)
Category: Core Textbook

1st edition • Feb-22 • £39.99

Paperback • 9781526494559 • 376pp

SAGE Publications Ltd

3rd edition • Apr-21 • £49.99
SAGE Publications Ltd
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INTERNATIONAL
MARKETING

STUDYING LEADERSHIP

Daniel W. Baack, Barbara Czarnecka,
Donald Edward Baack

Doris Schedlitzki, Gareth Edwards

Exploring the inter-relatedness of the key
components that impact any international
marketing venture - markets, the 4P’s, culture,
language, political, legal economic systems,
and infrastructure - this book nurtures an
understanding of the synergies between
international marketing and international
business.
Readership: Suitable reading for students of international or global
marketing modules on Marketing, International Business and Management
degrees.
Subject: International Marketing
Category: Core Textbook

Traditional and Critical Approaches

This book is the comprehensive guide to key
leadership theories, topics and trends. It goes
beyond the basics to explore contemporary
issues such as power and politics,
authenticity, followership, toxicity, language,
identity, ethics and sustainability, enabling
readers to gain a deep, holistic understanding
of the field.
Readership: Suitable for upper-level
undergraduate students of leadership courses in a range of subject areas,
including Business & Management, Health and Education.
Subject: Leadership
Category: Core Textbook
Paperback • 9781529752885 • 488pp

Paperback • 9781506389226 • 672pp

3rd edition • Dec-21 • £43.99

2nd edition • Dec-18 • £49.99

SAGE Publications Ltd

SAGE Publications Ltd

LEADERSHIP
Contemporary Critical Perspectives

THE NATURE OF
LEADERSHIP

Brigid Carroll, Jackie Ford, Scott Taylor

John Antonakis, David Vaughn Day

Written from a global and critical perspective
with a diverse range of cases and examples
throughout, Leadership is an inspiring read
for developing leaders operating within global
and multicultural work settings.

Written by leading scholars in the field, this
text covers significant aspects of leadership
thought, key areas such as followership,
relational leadership, and team leadership,
and delves into timely topics such as social
cognition, gender, power, identity.

Readership: Suitable for students taking
Leadership modules across the social
sciences but especially on Business and
Management & Health and Social Care
degrees.
Subject: Leadership
Category: Core Textbook

Subject: Leadership
Category: Core Textbook
Paperback • 9781483359274 • 584pp
3rd edition • Dec-17 • £81.00
SAGE Publications, Inc

Paperback • 9781526425829 • 384pp
2nd edition • Apr-19 • £41.99
SAGE Publications Ltd

SELF-LEADERSHIP
The Definitive Guide to Personal
Excellence
Christopher P. Neck, Charles C. Manz,
Jeffery Delmas Houghton
Written by the scholars who first developed
the theory of self-leadership, Self-Leadership:
The Definitive Guide to Personal Excellence
offers powerful yet practical advice for leading
oneself to personal excellence. This milestone
book is based on a simple yet revolutionary
principle: first learn to lead yourself, and you
will then be able to effectively lead others.
Subject: Leadership
Category: Core Textbook
Paperback • 9781544324302 • 256pp
2nd edition • Mar-19 • £34.99
SAGE Publications, Inc

ORGANIZATIONAL
LEADERSHIP
John Bratton
Organizational Leadership provides
students with an accessible, critical and
engaging analysis of what constitutes
‘leadership’ today. By contextualizing the field
as an interconnected process where many
individuals are both leaders and followers,
the book ensures a rounded understanding
of theory and practice to support students
throughout their course and future career.
Readership: Mid-upper undergraduate business students studying
organizations and/or leadership.
Subject: Leadership
Category: Core Textbook
Paperback • 9781526460127 • 544pp
1st edition • Feb-20 • £43.99
SAGE Publications Ltd
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LEADERSHIP
Perspectives from Practice
Laura Galloway
Examining contemporary issues of gender,
culture and ethics, this concise and highly
practical textbook covers the essential, needto-know theories required by current and
future leaders.
Readership: Primarily aimed at upperundergraduate and MBA students of
Leadership and leadership-related subjects.
Also suitable for undergraduates and anyone
interested in leadership in practice.
Subject: Leadership
Category: Core Textbook
Paperback • 9781529793420 • 208pp
1st edition • May-22 • £39.99
SAGE Publications Ltd

A VERY SHORT, FAIRLY
INTERESTING AND
REASONABLY CHEAP
BOOK ABOUT STUDYING
LEADERSHIP
Brad Jackson, Ken Parry
The First Edition of this popular and acclaimed
book guided students through the cacophony
of competing perspectives and models
of leadership. The new edition includes
an expanded discussion of hot topics like followership, gender, ethics,
authenticity and leadership and the arts set against the backdrop of the
global financial crisis.
Readership: Suitable for students of leadership, professionals working in
organizations and anyone curious about the workings of leadership.
Subject: Leadership
Category: Student Reference
Paperback • 9781446273784 • 200pp
3rd edition • May-18 • £15.99
SAGE Publications Ltd

INTRODUCTION
TO LEADERSHIP INTERNATIONAL STUDENT
EDITION
Concepts and Practice
Peter G. Northouse
Peter G. Northouse’s Introduction to
Leadership: Concepts and Practice
provides readers with a clear, concise
overview of the complexities of practicing
leadership and concrete strategies for becoming better leaders.

BUILDING LEADERSHIP
CHARACTER
Amy Newman
Using a storytelling approach and real-world
cases to explore different dimensions of
leadership character, this text encourages
the reader to think critically, helping them to
develop their character, emotional intelligence
and leadership skills.
Subject: Leadership
Category: Supplementary Textbook
Paperback • 9781544307855 • 288pp
1st edition • Jun-18 • £34.99

Subject: Leadership
Category: Core Textbook

SAGE Publications, Inc

Paperback • 9781071808054
5th edition • Feb-20 • £49.99
SAGE Publications, Inc

LEADERSHIP
A Critical Text

BUSINESS WRITING
TODAY

Simon Western

A Practical Guide

A much loved, highly regarded Leadership
text which provides a refreshing counterpoint
to traditional textbooks. It is not a typical
textbook but rather presents a new framework
for understanding leadership.

Natalie Canavor

Readership: Suitable for students taking
Leadership modules across the social
sciences but especially on Business and
Management & Health and Social Care
degrees.
Subject: Leadership
Category: Core Textbook

Business Writing Today, Third Edition,
provides a step-by-step framework to help the
reader better understand the business world
and to communicate effectively in today’s
highly competitive work environment.
Subject: Management Communication
Category: Core Textbook
Paperback • 9781544327860 • 376pp
3rd edition • Jun-18 • £34.99
SAGE Publications, Inc

Paperback • 9781526459527 • 456pp
3rd edition • Apr-19 • £40.99
SAGE Publications Ltd
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THE SAGE HANDBOOK OF
CONTEMPORARY CROSSCULTURAL MANAGEMENT
Betina Szkudlarek, Laurence Romani,
Dan V. Caprar, Joyce S. Osland
This Handbook presents a comprehensive
and contemporary compendium of the field of
cross-cultural management (CCM) examining
emerging topics such as bi/multi-culturalism,
migration, religion and more, all considered
from a global perspective.
Readership: Students of cross-cultural or international
management and business.
Subject: Managing Across Cultures/ Cultural Diversity
Category: College Handbooks
Hardcover • 9781526441324 • 600pp
1st edition • Jun-20 • £120.00
SAGE Publications Ltd

A VERY SHORT, FAIRLY
INTERESTING AND
REASONABLY CHEAP
BOOK ABOUT CROSSCULTURAL MANAGEMENT
Jasmin Mahadevan
This book takes a critical, power-sensitive
and culturally-aware perspective that moves
beyond the paradigms debate, placing greater
emphasis on the holistic nature of culture and
its managerial consequences and taking into account the diversity and
multiple identities apparent in cross-cultural management.
Readership: Suitable for students of cross-cultural management, human
resource management or workplace diversity and professionals working in
organizations and intercultural training.
Subject: Managing Across Cultures/ Cultural Diversity
Category: Student Reference
Paperback • 9781473948242 • 168pp
1st edition • Jun-17 • £15.99
SAGE Publications Ltd

CROSS-CULTURAL
MANAGEMENT
An Introduction

THE SAGE HANDBOOK
OF SERVICE-DOMINANT
LOGIC

David C. Thomas, J. H. “Kerr” Inkson

Steve Vargo, Robert F. Lusch

Cross-Cultural Management: An
Introduction offers students a hands-on
approach to cross-cultural management
that they can apply to a wide variety of
organizational contexts.

The SAGE Handbook of Service-Dominant
Logic, edited by Robert Lusch and Stephen
Vargo, is an authoritative guide to scholars
across disciplines who are conducting or wish
to conduct research on S-D logic.

Subject: Managing Across Cultures/ Cultural
Diversity
Category: Core Textbook

Readership: An essential reference text for
scholars, students, consultants and advanced
practitioners across a wide range of business & management practices and
academic disciplines.

Paperback • 9781071800027 • 336pp
1st edition • May-21 • £81.00
SAGE Publications, Inc

Subject: Marketing (General)
Category: College Handbooks
Hardcover • 9781526402837 • 800pp
1st edition • Nov-18 • £130.00
SAGE Publications Ltd

INTERCULTURAL
MANAGEMENT

THE NEW MARKETING

Concepts, Practice, Critical Reflection

Cheryl Burgess, Mark Burgess

Dirk Holtbrugge

The New Marketing, with contributions
spanning CMO trailblazers to martech
disruptors, behavioral economics luminaries at
Yale to leading marketing thinkers at Kellogg
and Wharton, is the GPS for navigating
in a digital world and moves the craft of
marketing through the forces of marketing
transformation.

This textbook explores the reasons for
intercultural differences and their effects on
the behavior of individuals and organizations
within the context of management.
Readership: This textbook is essential reading
for students taking university courses related
to intercultural management.
Subject: Managing Across Cultures/ Cultural Diversity
Category: Core Textbook
Paperback • 9781529789744 • 416pp

How to Win in the Digital Age

Readership: For MBA students and marketing
practitioners.
Subject: Marketing (General)
Category: Core Textbook

1st edition • Mar-22 • £44.99

Paperback • 9781526490100 • 288pp

SAGE Publications Ltd

1st edition • Aug-20 • £31.99
SAGE Publications Ltd
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STRATEGIC SOCIAL
MARKETING

FASHION & LUXURY
MARKETING

For Behaviour and Social Change

Michael R. Solomon, Mona Mrad

Jeff French, Ross Gordon

Written by marketing experts, this authoritative
and comprehensive full-colour textbook
provides students with an overview of the
global fashion industry and fashion marketing,
strategy, branding, communications, retailing
and distribution, as well as the psychological
factors involved in consuming fashion and
luxury.

Adopting an international approach and
offering a broader context to social marketing,
this Second Edition presents social marketing
principles in a strategic, critical and reflexive
way, illustrating the value of applying
marketing to solve social problems.
Readership: For students of Social/Not-forProfit Marketing and Public Policy.
Subject: Marketing (General)
Category: Core Textbook

Readership: Suitable for Fashion Marketing/
Fashion Consumer Behaviour modules as well as a general text for Fashion
Marketing programmes. The text will also appeal to Luxury programmes
(MBA etc) and Retail Marketing modules (UG).

2nd edition • Nov-19 • £46.99

Subject: Marketing (General)
Category: Core Textbook

SAGE Publications Ltd

Paperback • 9781526419255 • 408pp

Paperback • 9781526446046 • 576pp

1st edition • Apr-22 • £49.99
SAGE Publications Ltd

DIRECT, DIGITAL & DATADRIVEN MARKETING

MARKETING

Lisa Spiller

Rosalind Masterson, Nichola Phillips,
David Pickton

In this latest edition of her classic text, Lisa
Spiller takes an insightful, in-depth look at
contemporary marketing concepts, tactics,
and techniques and the dynamic innovations
that continue to drive and shape this multifaceted, multi-dimensional field.
Readership: Upper undergraduate to early
postgraduate business students.
Subject: Marketing (General)
Category: Core Textbook
Paperback • 9781529708172 • 784pp
5th edition • Jan-20 • £49.99
SAGE Publications Ltd

SUSTAINABLE MARKETING
A Holistic Approach
Mark Peterson
Dissecting the interplay between marketing
and society, Peterson encourages us to
critically assess the demand for businesses
to engage with sustainability guidelines and
environmental concerns while remaining
profitable.
Readership: Business & Management
students typically at postgraduate or late
undergraduate level, who are looking into
sustainable marketing.

An Introduction

This highly accessible Fifth Edition continues
to open windows to the world of marketing,
with cases that are vibrant and engaged, links
that allow students to explore topics in more
detail and content to encourage them to relate
theory to practice.
Readership: Suitable as core reading for
undergraduate marketing students.
Subject: Marketing (General)
Category: Core Textbook
Paperback • 9781526494573 • 560pp
5th edition • Feb-21 • £49.99
SAGE Publications Ltd

PRINCIPLES OF
MARKETING FOR A
DIGITAL AGE
Tracy L. Tuten
This book was truly student-led in its design
and development, and it incorporates digital
marketing as central to what marketers
do. It’s a total package of resources, that
combines quality examples, assessment and
online resources to support the teaching and
learning of introductory marketing modules in
a digital age.

Subject: Marketing (General)
Category: Core Textbook

Readership: Suitable for introductory courses to Marketing, including
Principles of Marketing or Introduction to Marketing modules.

Paperback • 9781526494634 • 440pp
1st edition • May-21 • £46.99

Subject: Marketing (General)
Category: Core Textbook

SAGE Publications Ltd

Paperback • 9781526423344 • 496pp
1st edition • Dec-19 • £47.99
SAGE Publications Ltd
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SENSORY MARKETING
An Introduction
Bertil Hultén
Authored by Bertil Hultén, one of the world’s
leading professors of sensory marketing, this
text brilliantly explains the techniques through
which a sensory experience can be created to
surround a consumer, not only to increase the
chance of an immediate sale but perceptions
of the product which play into a customer’s
return and brand loyalty for the future.
Readership: Undergraduate and postgraduate
marketing students looking to specialize in sensory marketing.
Subject: Marketing (General)
Category: Supplementary Textbook
Paperback • 9781526423252 • 240pp
1st edition • May-20 • £37.99
SAGE Publications Ltd

MARKETING
COMMUNICATIONS
John Egan
John Egan draws on both his industry and
academic background to explain the why as
well as the how of marketing communications.
Readership: Suitable for marketing students
taking a Marketing Communications module
as part of their Marketing degree.

Lynne Eagle, Stephan Dahl, Patrick De
Pelsmacker, Charles R. Taylor
This new Handbook brings together a rich
and diverse body of scholarly research, with
chapters on all major topics relevant to the
field of marketing ethics, whilst also outlining
future research directions.
Readership: This Handbook is intended
for students, researchers and employers
specializing in marketing.
Subject: Marketing Ethics
Category: College Handbooks
Hardcover • 9781529709292 • 576pp
1st edition • Oct-20 • £120.00
SAGE Publications Ltd

ORGANIZATION DESIGN
Creating Strategic & Agile
Organizations
Donald L. Anderson
Structured around Galbraith’s Star Model™,
Organization Design: Creating Strategic
& Agile Organizations prepares students
to make smart strategic decisions when
designing and redesigning organizations.

Subject: Marketing Communications
Category: Core Textbook

Subject: Organization Design and
Development
Category: Core Textbook

Paperback • 9781526446893 • 416pp

Paperback • 9781506349275 • 352pp

3rd edition • Dec-19 • £47.99

1st edition • Oct-18 • £67.00

SAGE Publications Ltd

SAGE Publications, Inc

MARKETING
COMMUNICATIONS

ORGANIZATION
DEVELOPMENT INTERNATIONAL STUDENT
EDITION

Objectives, Strategy, Tactics
John R Rossiter, Larry Percy,
Lars Bergkvist
Uniting industry experience with academic
expertise, the authors combine marketing
communications and advertising with the
branding perspective to provide students with
a practical planning system and a seven-step
approach enabling them to create a consistent
and comprehensive marketing plan.
Readership: Suitable for Marketing Communications and Advertising &
Promotion modules at UG and PG levels.
Subject: Marketing Communications
Category: Core Textbook
Paperback • 9781526438652 • 584pp
1st edition • Sep-18 • £49.99
SAGE Publications Ltd
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THE SAGE HANDBOOK OF
MARKETING ETHICS

The Process of Leading
Organizational Change
Donald L. Anderson
Offering a comprehensive look at individual,
team and organizational change, this Fifth
Edition incorporates theory, research and
consulting techniques for both traditional organization development
practices and newly adapted strategies for change.
Subject: Organization Design and Development
Category: Core Textbook
Paperback • 9781544372235
5th edition • Dec-19 • £79.00
SAGE Publications, Inc

THE SAGE HANDBOOK
OF ORGANIZATIONAL
INSTITUTIONALISM
Royston Greenwood, Christine Oliver,
Thomas B. Lawrence, Renate E. Meyer
The Second Edition of the bestselling
The SAGE Handbook of Organizational
Institutionalism has been thoroughly revised
with new chapters added, bringing together
extensive coverage of aspects of Institutional
Theory.
Readership: Academics, researchers and students interested in
organization studies.
Subject: Organization Studies (General)
Category: College Handbooks
Paperback • 9781529712117 • 928pp
2nd edition • Dec-19 • £60.00
SAGE Publications Ltd

MANAGING AND
ORGANIZATIONS
PAPERBACK WITH
INTERACTIVE EBOOK
An Introduction to Theory and
Practice
Stewart R. Clegg, Martin Kornberger,
Tyrone S. Pitsis, Matthew Mount
A realist’s guide to management, the authors
capture the complex life of organizations,
providing not only an account of theories, but also an introduction to their
practice with examples from everyday life and culture discussing the key
themes and debates along the way.
Readership: For students studying Organisational Behaviour, Managing
People in Organisations and Introductory Management courses.
Subject: Organization Studies (General)
Category: Core Textbook
Paperback & Interactive eBook • 9781526487964
5th edition • Mar-19 • £55.00
SAGE Publications Ltd

MANAGING CHANGE,
CREATIVITY AND
INNOVATION
Patrick Dawson, Costas Andriopoulos
With new case studies and examples from
across the world and extra content on
innovation and technology, this engaging
text provides a balance between theory and
practice. The new improved online resources
offer improved support for tutors, including
PowerPoint slides, a new Instructor’s Manual
containing case study teaching notes and
much, much more.
Readership: This book is an ideal core text for Organizational Change or
Change Management modules, as well as those focusing on creativity and
innovation.
Subject: Organization Studies (General)
Category: Core Textbook
Paperback • 9781529734959 • 608pp

A VERY SHORT, FAIRLY
INTERESTING AND
REASONABLY CHEAP
BOOK ABOUT STUDYING
ORGANIZATIONS
Chris Grey
Updated throughout with examples from the
biggest global news events, including the
Trump presidency, cost-cutting at Boeing,
working conditions at Sports Direct and the
fallout of the Covid-19 pandemic, the Fifth Edition explores contemporary
developments in organizations.
Readership: This book is ideal for students of organizational studies,
management professionals and anyone curious about the workings of
organizations.
Subject: Organization Studies (General)
Category: Supplementary Textbook

4th edition • May-21 • £48.99

Paperback • 9781529753721 • 192pp

SAGE Publications Ltd

5th edition • Nov-21 • £15.99
SAGE Publications Ltd

UNDERSTANDING SOCIAL
ENTERPRISE
Theory and Practice

THE SAGE HANDBOOK
OF ORGANIZATIONAL
WELLBEING

Rory Ridley-Duff, Mike Bull

Tony Wall, Cary L Cooper, Paula Brough

Understanding Social Enterprise
explores the growth of social enterprise
and entrepreneurship, it’s popularity, global
impact, and sustainability. The Third Edition
includes new case studies and updates
to literature, research, policy and legal
references.

This Handbook embraces ideas and empirical
work from a range of fields including
psychology, business and management,
economics, and science. Topics covered
include: digital working and social media,
LGBTQIA+ identifications and work, suicide at
work, refugee workers, and mental health.

Readership: For students of Marketing.

Subject: Organizational Behaviour (General)
Category: College Handbooks

Subject: Organization Studies (General)
Category: Core Textbook

Hardcover • 9781529704860 • 696pp

Paperback • 9781526457738 • 512pp

1st edition • May-21 • £120.00

3rd edition • Jul-19 • £44.99

SAGE Publications Ltd

SAGE Publications Ltd
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ORGANIZATIONAL
BEHAVIOR INTERNATIONAL STUDENT
EDITION
A Skill-Building Approach
Christopher P. Neck, Jeffery Delmas
Houghton, Emma L. Murray
Providing insight into organizational behaviour
concepts and processes through an
interactive skill-building approach, the Second
Edition helps students understand why the topic is important and how it
applies to them.
Subject: Organizational Behaviour (General)
Category: Core Textbook

ORGANIZATION THEORY
Management and Leadership Analysis
Jesper Blomberg
Exploring the fields of organization theory
and management, this text makes sense of
complex theories and encourages critical
thinking.
Readership: For students of organization
theory, management and leadership at both
undergraduate and postgraduate levels.
Subject: Organizational Theory
Category: Core Textbook
Paperback • 9781529713121 • 336pp
1st edition • Jul-20 • £45.99
SAGE Publications Ltd

Paperback & Interactive eBook • 9781544371993
2nd edition • Feb-19 • £104.00
SAGE Publications, Inc

MANAGING CHANGE IN
ORGANIZATIONS

PERFORMANCE
MANAGEMENT SYSTEMS

Stefan Sveningsson, Nadja Sörgärde

An Experiential Approach

This book explores a broad range of
perspectives on change management,
encouraging critical reflection and making
sense of a complex field of theories. The
unique approach is based around three key
perspectives of change: how, what and why.

Arup Varma, Pawan Budhwar

Readership: Suitable for upper-level
undergraduate and postgraduate students.
Subject: Organizational Behaviour (General)
Category: Core Textbook
Paperback • 9781526464446 • 336pp
1st edition • Nov-19 • £42.99
SAGE Publications Ltd

An experiential and skills-building approach,
exploring the realities and complexities of
performance management. Cross-cultural
cases, review questions and exercises provide
students with the practical skills they need to
understand how performance management
links to business results.
Readership: Suitable for Performance Management modules on Human
Resource Management, General Management and Organisational
Behaviour courses.
Subject: Performance Management
Category: Core Textbook
Paperback • 9781473975750 • 224pp
1st edition • Oct-19 • £41.99
SAGE Publications Ltd

ORGANISATIONAL
MISBEHAVIOUR

PROJECT MANAGEMENT

Stephen Ackroyd, Paul Thompson

Stewart R. Clegg, Torgeir Skyttermoen,
Anne Live Vaagaasar

From new forms of satirical humour and
dissent, workplace bullying and sexual
misconduct, to managerial misbehaviour
and its consequences, this book explores
the latest forms of organisational subversion
and offers fresh insights into the underlying
dynamics of management and organisational
processes.

With a focus on value creation, the text takes
readers through project management from
start to finish.
Readership: For students of Management.
Subject: Project Management
Category: Core Textbook

Readership: Suitable for anyone interested in
the study of management, work and organisations.

Paperback • 9781526494610 • 624pp

Subject: Organizational Behaviour (General)
Category: Supplementary Textbook

SAGE Publications Ltd

Paperback • 9781446299630 • 352pp
2nd edition • Feb-22 • £32.99
SAGE Publications Ltd
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A Value Creation Approach

1st edition • Oct-20 • £49.99

MANAGING HUMAN
BEHAVIOR IN PUBLIC
AND NONPROFIT
ORGANIZATIONS

DESIGNING AND
MANAGING A RESEARCH
PROJECT

Robert B. Denhardt, Janet V. Denhardt,
Maria P. Aristigueta Coons,
Kelly Campbell Rawlings

Michael Jay Polonsky, David S. Waller

This book is an established core text designed
to help students develop their leadership and
management skills. It covers important topics
such as stress, decision-making, motivation,
leadership, teams, communication, and change.

A Business Student’s Guide

From choosing the topic to presenting the
results, the Fourth Edition offers a practical
step-by-step guide for business students on
how to conduct a successful research project.
Subject: Quantitative Techniques for Business
& Management Research
Category: Core Textbook

Subject: Public & Nonprofit Management (General)
Category: Core Textbook

Paperback • 9781544316468 • 360pp

Paperback • 9781506382661 • 568pp

SAGE Publications, Inc

4th edition • Feb-19 • £67.00

5th edition • Jun-21 • £81.00
CQ Press

CORPORATE
COMMUNICATION

EXPERIENTIAL
MARKETING

A Guide to Theory and Practice

Integrated Theory & Strategic
Application

Joep P. Cornelissen
Retaining its practical yet strong theoretical
approach, the latest edition of Corporate
Communication continues to be the market
leading text in its field.
Readership: Undergraduate business and
management students.
Subject: Public Relations (Practice)
Category: Core Textbook
Paperback • 9781526491978 • 336pp
6th edition • Jan-20 • £44.99
SAGE Publications Ltd

Rose Leahy, Pio Fenton, Holly Barry
An essential guide to understanding how
experiential marketing forms a major part
of marketing communications for brands
featuring an implementation model to help
students in designing their own campaigns.
Readership: Suitable for students on
marketing, advertising and branding courses.
Subject: Relationship Marketing
Category: Core Textbook
Paperback • 9781529742183 • 232pp
1st edition • Feb-22 • £39.99
SAGE Publications Ltd

QUALITATIVE RESEARCH
IN BUSINESS AND
MANAGEMENT

APPLIED STATISTICS

Michael D Myers

Written for the non-mathematician and free
of unexplained technical jargon, Applied
Statistics: Business and Management
Research provides a user-friendly
introduction to the field of applied statistics
and data analysis.

Now in its Third Edition, Qualitative Research
in Business and Management has been fully
updated to include a range of recent examples
of aspects of qualitative research in action,
and a new look at the methods and ethics of
using social media data.
Readership: For Business and Management
students.
Subject: Qualitative Techniques for Business & Management Research
Category: Core Textbook
Paperback • 9781473912335 • 364pp
3rd edition • Nov-19 • £38.99
SAGE Publications Ltd

Business and Management Research
Andrew R. Timming

Readership: Suitable as a core text for both
undergraduate and postgraduate students of
Quantitative Research Methods or Statistics
modules. May also be used as one of a few texts for Business Research
Methods modules, or as a guide to statistics for Business and Management
researchers.
Subject: Research Methods for Business & Management (General)
Category: Core Textbook
Paperback • 9781473947450 • 456pp
1st edition • May-22 • £42.99
SAGE Publications Ltd
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RESEARCHING
INFORMATION SYSTEMS
AND COMPUTING
Briony J Oates, Marie Griffiths,
Rachel McLean

CONDUCTING NECESSARY
CONDITION ANALYSIS
FOR BUSINESS AND
MANAGEMENT STUDENTS
Jan Dul

Written specifically for information systems
(IS) and computing students and providing
everything they need to know about executing
a research project.
Readership: Suitable for upper-level
undergraduate and postgraduate students of
information systems, computing and research methods-related courses.
Subject: Research Methods for Business & Management (General)
Category: Core Textbook
Paperback • 9781529732696 • 376pp

Focusing on the up-and-coming method of
Necessary Condition Analysis, this text offers
a practical guide to successfully using NCA in
a business and management dissertation or
project.
Readership: For undergraduate and masters students of
Business & Management
Subject: Research Methods for Business & Management (General)
Category: Core Textbook

2nd edition • Feb-22 • £39.99

Paperback • 9781526460141 • 160pp

SAGE Publications Ltd

1st edition • Nov-19 • £25.99
SAGE Publications Ltd

CONDUCTING ACTION
RESEARCH FOR BUSINESS
AND MANAGEMENT
STUDENTS
David Coghlan, Abraham B. (Rami) Shani
This concise and practical guide explores
the use of action research as a method
for conducting research in a business and
management Masters dissertation.
Readership: Ideal for Business and
Management students reading for a Master’s degree, each book in the
series may also serve as reference books for doctoral students and faculty
members interested in the method.
Subject: Research Methods for Business & Management (General)
Category: Core Textbook
Paperback • 9781526404787 • 144pp

MANAGEMENT AND
BUSINESS RESEARCH
Mark Easterby-Smith, Lena J. Jaspersen,
Richard Thorpe, Danat Valizade
An updated edition of a bestselling text
that provides readers with a clear and
comprehensive overview of methods for
conducting management and business
research.
Readership: Undergraduate and Postgraduate
Business and Management students taking a
course on Research Methods.
Subject: Research Methods for Business & Management (General)
Category: Core Textbook
Paperback • 9781529734515 • 496pp
7th edition • Apr-21 • £42.99
SAGE Publications Ltd

1st edition • Aug-18 • £25.99
SAGE Publications Ltd

DOING RESEARCH IN
THE BUSINESS WORLD:
PAPERBACK WITH
INTERACTIVE EBOOK

COLLECTING QUALITATIVE
DATA USING DIGITAL
METHODS

David E Gray

An invaluable guide to using digital research
methods in business and management
dissertations at Masters level, with practical
guidance into how to use these approaches in
your own research project.

Practical and clear, this book guides business
and management students through the entire
research process. Starting with the basics
and fully grounded in the context of actually
doing research, this is the perfect companion
as they tackle a research project head on for
the first time.
Readership: Late undergraduate or postgraduate business & management
students embarking on a research project, thesis or dissertation.
Subject: Research Methods for Business & Management (General)
Category: Core Textbook
Paperback & Interactive eBook • 9781529704198 • 880pp
2nd edition • Nov-19 • £57.00
SAGE Publications Ltd
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Rebecca Whiting, Katrina Pritchard

Readership: Masters level business and
management students completing a researchbased dissertation.
Subject: Research Methods for Business & Management (General)
Category: Core Textbook
Paperback • 9781526489920 • 128pp
1st edition • Dec-20 • £24.99
SAGE Publications Ltd

100 ACTIVITIES FOR
TEACHING RESEARCH
ETHICS AND INTEGRITY

SOCIAL
ENTREPRENEURSHIP
AND INNOVATION

Catherine Dawson

Carole Carlson

This practical, user-friendly guide consists of
100 original activities that have been designed
to inspire and support educators of research
ethics and integrity at undergraduate and
postgraduate level.

Social Entrepreneurship and Innovation
equips students with the theories, models,
tools, and templates they need to generate
ideas and shape opportunities into impactful
social enterprises. Author Carole Carlson uses
a variety of real-world examples, cases, and
profiles to illustrate how entrepreneurs around
the world are changing their communities.
Exercises allow students to practice developing their entrepreneurial
skillset as they learn the fundamentals of structuring, financing, marketing,
and scaling social ventures.

Readership: Suitable for both experienced
and inexperienced lecturers, teachers
and support staff of research ethics and integrity at undergraduate and
postgraduate level.
Subject: Research Methods for Business & Management (General)
Category: Professional
Paperback • 9781529773958 • 376pp
1st edition • Sep-22 • £40.99
SAGE Publications Ltd

Subject: Small Business/Entrepreneurship
Category: Core Textbook
Paperback • 9781071811597 • 360pp
1st edition • Apr-22 • £58.00
SAGE Publications, Inc

RETAIL MARKETING
MANAGEMENT
The 5 Es of Retailing

ENTREPRENEURSHIP INTERNATIONAL STUDENT
EDITION

Dhruv Grewal

The Practice and Mindset

A leading Professor of Retail Marketing
presents 5 new frames through which
students and practitioners can understand
and approach the evolving environment of
retailing today: Entrepreneurial mindset,
Excitement, Education, Experience, and
Engagement.

Heidi Marie Neck, Christopher P. Neck,
Emma L. Murray

Readership: Suitable for students on retailing modules taught in business
schools either as part of a Marketing/management degree or of a dedicated
retailing degree programme.
Subject: Retailing
Category: Core Textbook
Paperback • 9781526446855 • 200pp
1st edition • Dec-18 • £34.99

Entrepreneurship: The Practice and
Mindset catapults students beyond the
classroom by helping them develop an
entrepreneurial mindset so they can create
opportunities and take action in uncertain
environments.
Subject: Small Business/Entrepreneurship
Category: Core Textbook
Paperback • 9781071808078
2nd edition • Jan-20 • £96.00
SAGE Publications, Inc

SAGE Publications Ltd

ENTREPRENEURIAL
MARKETING
A Blueprint for Customer Engagement
Beth L. Goldstein
Entrepreneurial Marketing: A Blueprint for
Customer Engagement offers a cutting-edge
perspective on how to create a customercentric, multi-channel marketing program.
Subject: Small Business/Entrepreneurship
Category: Core Textbook
Paperback • 9781544320434 • 376pp

THE IDEATE METHOD
Identifying High-Potential
Entrepreneurial Ideas
Daniel A. Cohen, Gregory Arthur Pool,
Heidi Marie Neck
Generating new ideas that create substantial
value is at the very core of entrepreneurship.
The IDEATE Method is an ideation method
empirically proven to help students identify
problems, develop creative solutions, and
select the most innovate entrepreneurial
idea. The authors emphasize the importance
of deliberate practice and repetition as they
guide students through each phase of the method.

1st edition • May-20 • £67.00
SAGE Publications, Inc

Subject: Small Business/Entrepreneurship
Category: Supplementary Textbook
Paperback • 9781544393247 • 104pp
1st edition • May-20 • £34.99
SAGE Publications, Inc
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ENTREPRENEURSHIP
AND SUSTAINABLE
DEVELOPMENT IN AFRICA
Paschal Anosike
A critical study of how Africa’s dependence on
the western world has impacted its economic
growth and how the knowledge economy and
4th industrial revolution may aid in its future
socio-economic growth and prosperity.

STRATEGY
Theory and Practice
Stewart R. Clegg, Jochen Schweitzer,
Andrea Whittle, Christos Pitelis
Using a discursive approach, the Third Edition
provides a fresh perspective on strategy
from an organizational perspective, featuring
key theoretic tenets and emphasizing the
practices of strategy.
Readership: For students of Strategy

Readership: Suitable to be used on business,
international entrepreneurship, International
Studies, Innovation and Entrepreneurship, International Business,
International Development and African Studies courses as well as for
researchers, academics and practitioners.
Subject: Small Business/Entrepreneurship
Category: Supplementary Textbook

Subject: Strategic Management & Business
Policy (General)
Category: Core Textbook
Paperback & Interactive eBook • 9781529704228 • 728pp
3rd edition • Nov-19 • £49.99
SAGE Publications Ltd

Paperback • 9781526469380 • 224pp
1st edition • Feb-22 • £29.99
SAGE Publications Ltd

SOCIAL MARKETING INTERNATIONAL STUDENT
EDITION
Behavior Change for Social Good

SUPPLY CHAIN
MANAGEMENT INTERNATIONAL STUDENT
EDITION

Nancy R. Lee, Philip Kotler

Securing a Superior Global Edge

Guiding the reader through designing and
implementing memorable social marketing
campaigns, this text presents a proven 10step strategic marketing plan.

Ray R. Venkataraman,
Ozgun Caliskan Demirag

Readership: For students taking Social
Marketing and Public Sector & Non-Profit Marketing courses.
Subject: Social Marketing
Category: Core Textbook

With a focus on decision-making
and problem-solving, Supply Chain
Management: Securing a Superior Global
Edge takes an integrated approach to managing supply chains by
addressing the critically important areas of globalization, sustainability, and
ethics within every chapter.

6th edition • Feb-19 • £75.00

Subject: Supply Chain Management
Category: Core Textbook

SAGE Publications, Inc

Paperback • 9781071870662 • 760pp

Paperback • 9781544371863

1st edition • Mar-22 • £95.99
SAGE Publications, Inc

STRATEGIC MANAGEMENT
Richard Lynch
New to SAGE, the Ninth Edition of this
comprehensive core textbook builds on its
global perspective and approachable written
style, that explores the key concepts within a
clear and logical structure.
Readership: Business students at all levels
undertaking courses and modules that focus
on strategy or strategic management.
Subject: Strategic Management & Business
Policy (General)
Category: Core Textbook
Paperback • 9781529758245 • 768pp
9th edition • Apr-21 • £53.00
SAGE Publications Ltd

CREATING EFFECTIVE
TEAMS - INTERNATIONAL
STUDENT EDITION
A Guide for Members and Leaders
Susan A. Wheelan, Maria Kerlund,
Christian Jacobsson
Based on the author’s many years of
consulting experience with teams in the
public and private sectors, Creating Effective
Teams: A Guide for Members and Leaders
describes why teams are important, how they
function, and what makes them productive.
Subject: Teamwork in Organizations
Category: Supplementary Textbook
Paperback • 9781071807668
6th edition • Oct-20 • £41.99
SAGE Publications, Inc
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WOMEN AND MEN IN
MANAGEMENT

MEDIA AUDIENCES

Gary N. Powell

John L. Sullivan

In the Fifth Edition of Women and Men in
Management, author Gary N. Powell provides
a comprehensive survey and review of the
literature on gender and organizations. This
new edition is more intersectional than ever
with expanded coverage of how race and
ethnicity, sexual orientation, gender identify
and expression, and generational differences
intersect with gender in the workplace.

Media Audiences: Effects, Users,
Institutions, and Power, Second Edition
explores the concept of media audiences
from four broad perspectives: as “victims”
of mass media, as market constructions
& commodities, as users of media, and as
producers & subcultures of mass media.

Effects, Users, Institutions, and Power

Subject: Audience Studies
Category: Core Textbook

Subject: Women in Management
Category: Core Textbook

Paperback • 9781506397405 • 368pp

Paperback • 9781544327433 • 296pp

SAGE Publications, Inc

2nd edition • May-20 • £67.00

5th edition • Aug-18 • £81.00
SAGE Publications, Inc

ADVERTISING CREATIVE
Strategy, Copy, and Design

MEDIA, DEMOCRACY
AND SOCIAL CHANGE

Thomas B. Altstiel, Jean Marie Grow,
Dan Augustine, Joanna L. Jenkins

Re-imagining Political
Communications

Advertising Creative, Sixth Edition gets right
to the point of advertising by stressing key
principles and practical information students
and working professionals can use.

Aeron Davis, Natalie Fenton,
Des Freedman, Gholam Khiabany

Subject: Advertising (Analysis)
Category: Core Textbook
Paperback • 9781071846650 • 384pp
6th edition • Aug-22 • £81.00

A timely and provocative exploration of
contemporary political communication from
a world-leading author team. In an age of
“fake news” and Youtube algorithms it can be
tempting to see politics as all mediation, but
this book refocuses on the broader contexts
or neoliberalism, elites, populism, activism and so on. There’s more to
Trump than Twitter.

SAGE Publications, Inc

Readership: Upper undergraduate or postgraduate students and
researchers of political communications, media and politics.
Subject: Communication and Media Studies (General)
Category: Academic
Paperback • 9781526456960 • 208pp
1st edition • Sep-20 • £29.99
SAGE Publications Ltd

ADVERTISING CREATIVE INTERNATIONAL STUDENT
EDITION

DIGITAL MEDIA
INFLUENCE

Strategy, Copy, and Design

Andy Ruddock

Thomas B. Altstiel, Jean Marie Grow,
Marcel Jennings

Andy Ruddock imparts a theoretically wellrounded analysis of digital media’s effect on
us, with pedagogy and case studies that draw
the reader in.

Focusing on the key principles and practical
information of advertising that students and
working professionals can use, the new
edition continues to weave discussion about
digital messaging through every chapter.
Subject: Advertising (Analysis)
Category: Core Textbook
Paperback • 9781544370361
5th edition • Jun-19 • £79.00
SAGE Publications, Inc

A Cultivation Approach

Readership: Upper undergraduate
or postgraduate media, culture and
communications students.
Subject: Communication and Media Studies (General)
Category: Academic
Hardcover • 9781526499226 • 152pp
1st edition • Mar-20 • £45.00
SAGE Publications Ltd

23

CONSUMER ACTIVISM
Promotional Culture and Resistance

THE SAGE HANDBOOK OF
SOCIAL MEDIA

Eleftheria J. Lekakis

Jean Burgess, Alice Marwick, Thomas Poell

This book is a comprehensive exploration
of the complexities and dilemmas of using
the marketplace as an arena for politics. It
goes beyond simply buying or boycotting to
critically explore how individuals, collectives,
corporations and governments do politics with
and through consumption.

This highly international handbook addresses
the most significant research themes,
methodological approaches and debates
about social media. Leading scholars provide
a range of disciplinary perspectives.

Subject: Communication and Media Studies
(General)
Category: Academic
Paperback • 9781529723090 • 264pp
1st edition • Oct-22 • £27.99
SAGE Publications Ltd

Readership: Centred on but extending
beyond the social sciences and humanities.
Subject: Communication and Media Studies
(General)
Category: College Handbooks
Paperback • 9781526486875 • 662pp
1st edition • Jan-19 • £50.00
SAGE Publications Ltd

THE DIGITAL DISCONNECT
The Social Causes and Consequences
of Digital Inequalities
Ellen Helsper
Ellen Helsper goes beyond questions of
digital divides and who’s connected or not.
She asks why and how social and digital
inequalities are linked, as she reveals the
tangible outcomes of socio-digital inequalities
to everyday lives in an expert exploration of
contemporary theory, research and practice in
socio-digital inequalities. She makes an urgent
call to broaden our horizons, to expand our
theoretical and methodological toolkits, and work collectively to achieve a
fairer digital future for all.

THE SAGE HANDBOOK OF
MEDIA AND MIGRATION
Kevin Smets, Koen Leurs, Myria Georgiou,
Saskia Witteborn, Radhika Gajjala
The SAGE Handbook of Media and
Migration offers a comprehensive overview of
media and migration through new research, as
well as a review of present scholarship in this
expanding and promising field. It explores key
interdisciplinary concepts and methodologies,
and how these are challenged by new realities
and the links between contemporary migration
patterns and its use of mediated processes.

Readership: Students at all levels from a range of social science
backgrounds who are specialising in - or interested in - digital inequality.

Readership: For graduate students, early career researcher, migration
management practitioners, and academics in the fields of media and
migration studies, international development, communication studies, and
the wider social science discipline.

Subject: Communication and Media Studies (General)
Category: Academic

Subject: Communication and Media Studies (General)
Category: College Handbooks

Paperback • 9781526463401 • 248pp

Hardcover • 9781526447210 • 700pp

1st edition • Feb-21 • £30.99

1st edition • Nov-19 • £130.00

SAGE Publications Ltd

SAGE Publications Ltd

DATA JUSTICE

THE SAGE HANDBOOK
OF THE DIGITAL MEDIA
ECONOMY

Lina Dencik, Arne Hintz, Joanna Redden,
Emiliano Treré
Data Justice is a cutting-edge exploration
of the power relations that lay at the heart
of our datafied lives. It outlines the intricate
relationship between datafication and social
justice, exploring how societies are, will, and
should be affected by data-driven technology
and automation.
Subject: Communication and Media Studies
(General)
Category: Academic
Paperback • 9781529720945 • 224pp
1st edition • Oct-22 • £27.99
SAGE Publications Ltd

Terry Flew, Jennifer Holt, Julian Thomas
This Handbook offers students, researchers
and policy-makers a multidisciplinary overview
of contemporary scholarship relating to the
intersection of the digital economy and the
media, cultural, and creative industries.
Readership: This Handbook is designed
for postgraduate students, researchers,
and policy-makers situated in a broad range of social science areas, but
particularly for those in areas of media, communication and cultural studies.
Subject: Communication and Media Studies (General)
Category: College Handbooks
Hardcover • 9781526497994 • 616pp
1st edition • Nov-22 • £120.00
SAGE Publications Ltd
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RACE, CULTURE AND
MEDIA
Anamik Saha
Anamik Saha has taken an integrative
approach, combining both cultural studies
and political economy perspectives in a
cutting-edge book that covers representation
and beyond. A wide-ranging exploration of
both theory and research, Saha broadens
the scope out to also cover postcolonialism,
audiences, policy, production and digital race
studies.
Readership: Students at all levels studying or specialising in race, culture
and media.
Subject: Communication and Media Studies (General)
Category: Core Textbook

VISUAL COMMUNICATION
Understanding Images in
Media Culture
Giorgia Aiello, Katy Parry
A theoretical and empirical toolkit for
analysing and understanding media and
mediated images - from branding and PR,
to tweets and selfies. It explores a range of
approaches to visual analysis, while also
providing a hands-on guide to applying
methods to your own work.
Readership: For students and researchers of
visual communication and visual culture.
Subject: Communication and Media Studies (General)
Category: Core Textbook
Paperback • 9781412962247 • 312pp

Paperback • 9781526419194 • 216pp

1st edition • Dec-19 • £33.99

1st edition • Mar-21 • £29.99

SAGE Publications Ltd

SAGE Publications Ltd

MCQUAIL’S MEDIA AND
MASS COMMUNICATION
THEORY

UNDERSTANDING
SOCIAL MEDIA

Denis McQuail, Mark Deuze

Exploring questions of both exploitation
and empowerment, Understanding Social
Media provides a critical conceptual toolbox
for navigating the evolution and practices of
social media.

A new edition of the seminal textbook in
media and mass communication. Denis
McQuail’s classic book has been revised
and updated by Mark Deuze to reflect the
contemporary media landscape and to speak
to needs of today’s media students.
Readership: Undergraduate and postgraduate
students of media and communication studies and mass communication.
Subject: Communication and Media Studies (General)
Category: Core Textbook

Larissa Hjorth, Sam Hinton

Readership: Essential reading for students
and researchers of social media, digital media,
digital culture, and the creative and cultural
industries.
Subject: Communication and Media Studies (General)
Category: Core Textbook
Paperback • 9781526425966 • 232pp

Paperback • 9781473902510 • 688pp

2nd edition • Oct-19 • £30.99

7th edition • Apr-20 • £39.99

SAGE Publications Ltd

SAGE Publications Ltd

UNDERSTANDING
THE MEDIA
Eoin Devereux
“Accessibly written and very well-structured,
the book will be one of those you go back to
time and time again throughout your studies.
In addition it also offers that much-needed,
little-found extra in a textbook: critical
engagement with media and society. A joy for
those of us teaching the subject”
- Joke Hermes, University of Amsterdam
Readership: Undergraduate students of media and communication
studies, cultural studies, and the sociology of the media.
Subject: Communication and Media Studies (General)
Category: Core Textbook
Paperback & eBook (Slimpack) • 9781529760989 • 352pp
3rd edition • Oct-20 • £28.99
SAGE Publications Ltd

ANALYSING POLITICS
AND PROTEST IN DIGITAL
POPULAR CULTURE
A Multimodal Introduction
Lyndon Way
Supporting students with varied pedagogy
throughout, this engaging new book provides
a foundational understanding of politics and
protest before focusing on step-by-step
instructions for carrying out analysis on their
own. It includes up to date cases, such as
analysis of memes about Brexit, Trump and even coronavirus, that cater for
this quickly moving field.
Readership: Postgraduates and advanced undergraduates in the field of
politics, sociology, culture, media or communication who are focusing on
or specialising in contempoarary culture and wish to research and analyse
digital content.
Subject: Communication and Media Studies (General)
Category: Core Textbook
Paperback • 9781526497956 • 224pp
1st edition • Jan-21 • £30.99
SAGE Publications Ltd
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ENVIRONMENTAL
COMMUNICATION AND
THE PUBLIC SPHERE
Phaedra Carmen Pezzullo, J. “James”
Robert Cox
The best-selling Environmental
Communication and the Public Sphere
provides a comprehensive introduction
to the growing field of environmental
communication. This groundbreaking
book focuses on the role that human
communication plays in influencing the ways
we perceive the environment.

THE NETWORK SOCIETY
Jan A G M van Dijk
The Network Society is the essential guide
to the past, current consequences and
future of digital communication, remaining
an accessible, comprehensive, must-read
introduction to how new media function in
contemporary society.
Readership: Upper undergraduate and
postgraduate students of Sociology, Media,
Culture or Communications.
Subject: Communication and Media Studies
(General)
Category: Supplementary Textbook

Subject: Communication and Media Studies (General)
Category: Core Textbook

Paperback • 9781526498182 • 384pp

Paperback • 9781544387031 • 392pp

SAGE Publications Ltd

4th edition • Oct-20 • £40.99

6th edition • Jun-21 • £67.00
SAGE Publications, Inc

COMMUNICATION
IN EVERYDAY LIFE INTERNATIONAL STUDENT
EDITION
A Survey of Communication
Steve Duck, David Travis McMahan
The Fourth Edition remains the only
introductory communication book to explore
fundamental concepts, theories and skills
aimed at helping readers apply the material to
their personal and professional lives.
Readership: International undergraduate students of media, culture and
communication.
Subject: Communication and Media Studies (General)
Category: Core Textbook
Paperback & Interactive eBook • 9781071808238 • 384pp
4th edition • Feb-20 • £73.00
SAGE Publications, Inc

An Introduction to Qualitative and
Quantitative Approaches
Arthur Asa Berger
This step-by-step introduction to conducting
media and communication research offers practical insights along with the
author’s signature light-hearted style to make discussion of qualitative and
quantitative methods easy to comprehend.
Subject: Communication Research Methods
Category: Core Textbook
Paperback • 9781544371740
5th edition • Feb-19 • £62.00
SAGE Publications, Inc

UNDERSTANDING DIGITAL
CULTURE

CRITICAL ETHNOGRAPHY

Vincent Miller

D. Soyini Madison

From profiling databases and mashups
to cybersex and the truth about social
networking, Miller’s insightful Second Edition
traces the pervasive influence of ‘digital
culture’ throughout contemporary life.

Presenting a fresh new look at critical
ethnography by emphasizing the significance
of ethics and performance in the art and
politics of fieldwork, this book celebrates the
productive links between theory and method.

Readership: Media, Communications and
Cultural Studies students at all levels who are
looking to widen their understanding of digital
media’s ever-expanding relevance.

Subject: Communication Research Methods
Category: Core Textbook

Subject: Communication and Media Studies (General)
Category: Core Textbook
Paperback • 9781473993877 • 344pp
2nd edition • Apr-20 • £31.99
SAGE Publications Ltd
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MEDIA AND
COMMUNICATION
RESEARCH METHODS INTERNATIONAL STUDENT
EDITION

Method, Ethics, and Performance

Paperback • 9781483356778 • 272pp
3rd edition • Mar-19 • £67.00
SAGE Publications, Inc

INTRODUCING
COMMUNICATION
RESEARCH INTERNATIONAL STUDENT
EDITION

AN INTRODUCTION
TO INTERCULTURAL
COMMUNICATION

Paths of Inquiry

The Ninth Edition of this text provides
additional context for discussion, introducing
essential communication skills and concepts
and providing unique insights into intercultural
communication.

Donald Treadwell, Andrea M. Davis
Teaching students the basics of
communication research in an accessible
manner, this Fourth Edition demystifies the theories and applications
through its focus on methods in practice.
Subject: Communication Research Methods
Category: Core Textbook
Paperback • 9781544372167

Identities in a Global Community
Fred Edmund Jandt

Subject: Intercultural Communication
Category: Core Textbook
Paperback • 9781506390727
9th edition • Dec-17 • £82.00
SAGE Publications, Inc

4th edition • Aug-19 • £69.00
SAGE Publications, Inc

HOW TO DO MEDIA AND
CULTURAL STUDIES
Jane Stokes
The Third Edition of the bestselling student
guide to doing media and cultural studies
research provides all the knowledge and
practical expertise needed to carry out a
project or dissertation.
Readership: Upper level undergraduate
and postgraduate students of media and
communication studies and cultural studies.
Subject: Communication Research Methods
Category: Core Textbook
Paperback • 9781526427755 • 336pp

INTERCULTURAL
COMMUNICATION INTERNATIONAL STUDENT
EDITION
A Contextual Approach
James W. Neuliep
This resource looks at every aspect
of intercultural communication from
extensive number of insightful angles,
including of contexts such as cultural
or ethnic, geographic and situational, covering both verbal and nonverbal interaction, alongside a range of theories and perceptions. The
Eight Edition continues to be a proven resource for media, culture and
communications students.

3rd edition • Apr-21 • £34.99
SAGE Publications Ltd

Subject: Intercultural Communication
Category: Core Textbook
Paperback • 9781071807675
8th edition • Apr-20 • £69.00
SAGE Publications, Inc

CONTENT ANALYSIS
An Introduction to Its Methodology

INTERCULTURAL
COMMUNICATION

Klaus H. Krippendorff

Globalization and Social Justice

The Fourth Edition of Content Analysis
introduces students and scholars to a method
of analysing the textual fabric of contemporary
society, exploring the conceptual aspects,
key components and evaluative techniques of
content analysis.

Kathryn Sorrells

Subject: Communication Research Methods
Category: Supplementary Textbook

Subject: Intercultural Communication
Category: Core Textbook

Paperback • 9781506395661 • 472pp

Paperback • 9781544328713

4th edition • Aug-18 • £100.00

3rd edition • Feb-22 • £65.00

SAGE Publications, Inc

SAGE Publications, Inc

The Third Edition of this text introduces
students to the study of intercultural
communication within the broader context of
globalization.
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INTRODUCING
INTERCULTURAL
COMMUNICATION
Global Cultures and Contexts
Shuang Liu, Zala Volcic, Cindy Gallois
Taking a truly global perspective, this textbook
presents concepts, theories and applications
from the field of intercultural communication
in a lively and easy-to-follow style. The Third
Edition features new international case studies
to tie theory to real-world practices, including
the European refugee crisis, Chinese food culture and Barbie dolls and
beauty.
Readership: For students in media and communications, business and
management, linguistics and beyond.
Subject: Intercultural Communication
Category: Core Textbook

UNDERSTANDING
JOURNALISM
Lynette Sheridan Burns,
Benjamin J Matthews
With a new chapter on visual storytelling
and expanded coverage of digital and social
media platforms, the Third Edition of this
bestselling text explains the principles and
techniques required to become a successful and valued - journalist.
Readership: For students of Journalism.
Subject: Journalism
Category: Core Textbook
Paperback • 9781526428103 • 288pp
3rd edition • Oct-18 • £33.99
SAGE Publications Ltd

Paperback • 9781526431707 • 408pp
3rd edition • Dec-18 • £39.99
SAGE Publications Ltd

JOURNALISM AND
EMOTION

DYNAMICS OF
MEDIA WRITING

Stephen Jukes

Adapt and Connect

Interactive, interconnected and participatory,
journalism today is a constant live-stream
of outrage, terror, polarised politics and
fake news. With a news landscape that’s
dominated by emotionally charged material,
Stephen Jukes investigates emotionality’s
impact on the practice of journalism and the
journalists themselves.

Vincent F. Filak

Readership: Upper undergraduate or
postgraduate media students focusing on the emotional communication.
Subject: Journalism
Category: Academic

Subject: Journalism
Category: Core Textbook

Paperback • 9781526497970 • 200pp

Paperback • 9781544385686 • 304pp

1st edition • Aug-20 • £30.99

3rd edition • Nov-21 • £67.00

SAGE Publications Ltd

SAGE Publications, Inc

JOURNALISM IN THE
DATA AGE

THE SAGE ENCYCLOPEDIA
OF JOURNALISM

Jingrong Tong

2nd Edition

A cutting-edge exploration of journalism in
the era of digital media technology and big
and open data, it explores the crucial new
developments of online journalism, data
journalism, computational journalism and
entrepreneurial journalism, and what this
means for our understanding of journalism as
a profession.

Gregory A. Borchard

Readership: Undergraduate students of
journalism.
Subject: Journalism
Category: Core Textbook
Paperback • 9781526497321 • 240pp
1st edition • Mar-22 • £29.99
SAGE Publications Ltd
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Dynamics of Media Writing, Third Edition
gives students transferable skills that can be
applied across all media platforms — from
traditional mass media formats like news,
public relations, and advertising to emerging
digital media platforms. This text introduces
fundamental writing skills that apply to all
media and highlights which writing tools and
techniques are most effective.

The Encyclopedia of Journalism covers all
significant dimensions of journalism, such
as print, broadcast, and Internet journalism;
U.S. and international perspectives; and
history, technology, legal issues and court
cases, ownership, and economics. Itl consist
of approximately 500 signed entries from
scholars, experts, and journalists.
Subject: Journalism
Category: Reference
Hardcover • 9781544391151 • 1944pp
2nd edition • May-22 • £600.00
SAGE Publications, Inc

MUSIC MANAGEMENT,
MARKETING AND PR
Chris Anderton, James Hannam,
Johnny Hopkins
A guide to the study and practice of the music
industries in the 21st century. Tying academic
research to industry insight, it helps students
understand the range of roles and institutions
they need to know in order to manage artists
and to promote and sell music.
Readership: Essential reading for students of
music management, music business, music
promotion, music marketing and PR Ð and anybody looking to build a
career in the music industries.

MEDIA/SOCIETY INTERNATIONAL STUDENT
EDITION
Technology, Industries,
Content, and Users
David R. Croteau, William D. Hoynes,
Clayton Childress
Media/Society: Industries, Images, and
Audiences provides a framework to help
students understand the relationship between
media and society and helps students develop
skills for critically evaluating both conventional wisdom and one’s own
assumptions about the social role of the media.

Subject: Mass Communication (General)
Category: Core Textbook

Subject: Mass Communication (General)
Category: Core Textbook

Paperback • 9781526497383 • 240pp

Paperback • 9781071852507 • 520pp

1st edition • Mar-22 • £29.99

7th edition • Sep-21 • £64.99

SAGE Publications Ltd

SAGE Publications, Inc

THE CULTURAL
INDUSTRIES

GENDER, RACE, AND
CLASS IN MEDIA

David Hesmondhalgh

A Critical Reader

Bringing together a huge range of
research, theory and key concepts, David
Hesmondhalgh provides an accessible yet
critical exploration of cultural production and
consumption in the global media landscape.
This new edition explores the effects of
digitalisation on culture and analyses the
influence of IT and tech companies like
Google, Apple, Amazon and Facebook on the
cultural industries.

Gail Dines, Jean McMahon Humez,
William Edward Yousman,
Lori Beth Bindig Yousman

Readership: For students and researchers of media and communication
studies, the cultural and creative industries, cultural studies and the
sociology of the media.
Subject: Mass Communication (General)
Category: Core Textbook

This provocative Fifth Edition takes an
integrated approach to media studies,
examining how our social identities are
shaped by the mass media as economic and
cultural institutions.
Subject: Mass Communication (General)
Category: Core Textbook
Paperback • 9781506390796
5th edition • Apr-18 • £75.00
SAGE Publications, Inc

Paperback • 9781526424105 • 568pp
4th edition • Dec-18 • £39.99
SAGE Publications Ltd

MEDIA/SOCIETY

JOURNALISM NEXT

Technology, Industries, Content,
and Users

A Practical Guide to Digital Reporting
and Publishing

David R. Croteau

Mark E. Briggs

The Sixth Edition features up-to-date material
about the rapidly changing media landscape.
It significantly expands on discussions of
digitization, mobile media, user-generated
content, the social impact of new media on
society, and new media’s effect on traditional
media outlets.

The Fourth Edition of Journalism Next:
A Practical Guide to Digital Reporting
and Publishing is updated with the latest
technological innovations and media industry
transformations, ensuring that Mark Briggs’s
proven guide for leveraging digital technology
to do better journalism keeps pace with
ongoing changes in the media landscape.
Briggs offers practical and timely guidance for
both the seasoned professional looking to get up to speed and the digital
native looking to root their tech know-how in real journalistic principles.

Readership: For students of Media and
Communications.
Subject: Mass Communication (General)
Category: Core Textbook
Paperback • 9781506390789
6th edition • Feb-19 • £75.00
SAGE Publications, Inc

Subject: Mass Communication (General)
Category: Core Textbook
Paperback • 9781544309446 • 344pp
4th edition • Oct-19 • £34.99
SAGE Publications, Inc
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MEDIA AND SOCIETY

MEDIA LITERACY

Power, Platforms, and Participation

W. James Potter

Nicholas Carah

Teaching students how to navigate through
the overwhelming flood of information found
in today’s media-saturated world, Media
Literacy explores the key components to
understanding the world of mass media.

A critical introduction to meaning and power
in an age of participatory culture, social
media and digital platforms. it helps students
to understand the central role media play in
the social world, and how they can become
informed media citizens themselves.
Readership: Undergraduate and postgraduate
students of media and communication studies,
cultural studies, and sociology.
Subject: Mass Communication (General)
Category: Core Textbook
Paperback • 9781529707953 • 416pp
2nd edition • May-21 • £32.99
SAGE Publications Ltd

MEDIA AND
COMMUNICATION
Paddy Scannell
Media and Communication traces the
historical development of media and
communication studies in the 20th century,
forming an invaluable resource for students
across the discipline as well as cultural
studies and sociology.
Readership: Undergraduates across media
studies, cultural studies and sociology.
Subject: Mass Communication (General)
Category: Core Textbook

Readership: Undergraduate Media, Culture
and/or Communications students who need
a core text to learn from and refer to when
considering the at the inner workings of the
wider media industry.
Subject: Mass Communication (General)
Category: Core Textbook
Paperback • 9781544328706
9th edition • Jul-20 • £58.00
SAGE Publications, Inc

PLAYING WITH FIRE: THE
THEATRE OF RESISTANCE
IN THE FACE OF THE
PANDEMIC
Jemimah Steinfeld
The Winter 2021 edition of Index on
Censorship is a tribute to those around the
world who have kept the flame of theatre
alive during the worst of times. The magazine
has proud history of supporting the theatre
of resistance and this magazine marks our
determination to continue this tradition

2nd edition • Oct-20 • £37.99

Subject: Mass Communication (General)
Category: Monograph

SAGE Publications Ltd

Paperback • 9781529600797

Paperback • 9781446297087 • 360pp

1st edition • Dec-21 • £7.99
SAGE Publications Ltd

DOING VISUAL ANALYSIS

INDEX AT 50

From Theory to Practice

Jemimah Steinfeld

Per Ledin, David Machin
This text provides a concrete set of tools to
research and analyse a wide range of visual
data, showing students how to apply the
right mix of methods to their own research
projects and equipping them with the skills to
break down and analyse contemporary visual
communication.

Index on Censorship turns 50 with a
special anniversary issue featuring its finest
contributors. With reflections from editors who
worked at the magazine over its five decades
to essays from Salman Rushdie and Rana
Mitter and short stories from Ariel Dorfman
and Nick Harkaway, the magazine looks back
at the defining moments since its creation in
1972.

Readership: For students and researchers of
visual data across the social sciences.

Subject: Mass Communication (General)
Category: Monograph

Subject: Mass Communication (General)
Category: Core Textbook

Paperback • 9781529605426

Paperback • 9781473972995 • 216pp

SAGE Publications Ltd

1st edition • Feb-18 • £32.99
SAGE Publications Ltd
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1st edition • Mar-22 • £7.99

CLIMATE OF FEAR:
THE SILENCING OF
ENVIRONMENTAL
CAMPAIGNERS
Jemimah Steinfeld
The fight for the future of the planet and
the fight for free speech are intertwined
and interdependent. But, like any healthy
ecological system, this relationship also
needs constant nurturing. The Autumn issue
of Index on Censorship is themed around
the struggle for environmental justice with a particular focus on indigenous
campaigners.
Subject: Mass Communication (General)
Category: Monograph

THE SOCIAL MEDIA AGE
Zoetanya Sujon
We are all aware of social media and how
it is seamlessly integrated into our private
and public lives as everyday users, but this
book aims to provide a deeper understanding
of social media by asking questions about
its place in our society, our culture and our
economy.
Readership: Undergraduate students of
media, communication and cultural studies,
the creative and cultural industries, and
sociology completing modules in social/new/
digital media.
Subject: New Media and Communication Technology
Category: Core Textbook
Paperback • 9781526436900 • 336pp

Paperback • 9781529793659

1st edition • Apr-21 • £31.99

1st edition • Mar-22 • £7.99

SAGE Publications Ltd

SAGE Publications Ltd

THEORIZING DIGITAL
CULTURES

ORGANIZATIONAL
COMMUNICATION

Grant Bollmer

A Critical Introduction

Explaining how digital media affect identities,
bodies, social relations, artistic practices and
the environment, this book helps students
understand the key theoretical approaches in
the field.

Dennis K. Mumby, Timothy R. Kuhn

Readership: For students and researchers of
digital culture and digital society throughout
the social sciences.
Subject: New Media and Communication Technology
Category: Academic
Paperback • 9781473966932 • 264pp
1st edition • Oct-18 • £31.99
SAGE Publications Ltd

Linking theory with practice, Organizational
Communication explores the field historically,
conceptually, and practically, guiding
students in how they can critically assess
their relationships to work, consumption and
organizations.
Readership: For students of Communication
and Business and Management.
Subject: Organizational Communication
Category: Core Textbook
Paperback • 9781544328720
2nd edition • Aug-18 • £82.00
SAGE Publications, Inc

UNDERSTANDING NEW
MEDIA
Eugenia Siapera
Critical, broad and extensively researched,
Understanding New Media remains the
essential guide to the new media world, with
expanded coverage of key topics, including
digital participation, extreme pornography
and online radicalization and engaging case
studies on topics such as selfies, trolling and
gaming addiction.
Readership: Upper-level undergraduate and
postgraduate students of media studies, new media, media and cultural
policy/economics, digital culture, and sociology modules dealing with the
Internet and mass media
Subject: New Media and Communication Technology.
Category: Core Textbook

THE POLITICS OF FEAR
The Shameless Normalization of
Far-Right Discourse
Ruth Wodak
The Politics of Fear traces the trajectory
of far-right politics from the margins of the
political landscape to its very center. It
explores the social and historical mechanisms
at play, and expertly ties these to the “micropolitics” of far-right language and discourse.
Readership: Essential reading for anyone
looking to understand how far-right and
populist politics have moved into the mainstream, and what we can do
about it.
Subject: Political Communication
Category: Academic
Paperback • 9781526499202 • 360pp

Paperback • 9781446297100 • 336pp

2nd edition • Oct-20 • £29.99

2nd edition • Jan-18 • £31.99

SAGE Publications Ltd

SAGE Publications Ltd
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PROPAGANDA &
PERSUASION

ONGOING CRISIS
COMMUNICATION

Garth S. Jowett, Victoria J. O’Donnell

Planning, Managing, and Responding

Reflecting the remarkable changes in the
world of propaganda due to the increasing
use of social media, this updated Seventh
Edition provides a systematic introduction
to the increasingly complex world of
propaganda. Viewing propaganda as a form
of communication, the authors help readers
understand information and persuasion so
they can understand the characteristics
of propaganda and how it works as a
communication process.

Tim Coombs

Subject: Political Communication
Category: Core Textbook

Providing an integrated approach to crisis
communication and covering the entire crisis
management process in three stages - precrisis, crisis and post-crisis - the Fifth Edition
includes new coverage of social media, social
networking sites and terrorist threats.
Subject: Public Relations (Analysis)
Category: Core Textbook
Paperback • 9781544328690
5th edition • Feb-19 • £66.00
SAGE Publications, Inc

Paperback • 9781506371344 • 416pp
7th edition • Oct-18 • £67.00
SAGE Publications, Inc

UNDERSTANDING PUBLIC
RELATIONS

EXPLORING SCIENCE
COMMUNICATION

Theory, Culture and Society

A Science and Technology
Studies Approach

Lee Edwards
This text introduces a socio-cultural approach
to public relations as a way of analysing the
growing importance of public relations in its
social, cultural and political contexts and
brings theory to life with a range of case
studies, including YouTube vlogging, the
global fair trade movement and the 2016 EU
referendum in the UK.
Readership: For students and researchers exploring public relations
theory, critical public relations, strategic communication and promotional
culture.
Subject: Public Relations (Analysis)
Category: Core Textbook
Paperback • 9781473913103 • 288pp
1st edition • May-18 • £32.99
SAGE Publications Ltd

Ulrike Felt, Sarah R. Davies
The communication of scientific research
raises big questions about the kind of
societies we want to live in. Through a
range of case studies, from museums to
Facebook to public parks, Exploring Science
Communication shows students how to
understand and analyse the complex and
diverse ways science and society relate in today’s knowledge intensive
environments.
Readership: Upper undergraduate Media, Communications & Culture
students alongside specialized interest from students of Sociology, Politics
and Public Health.
Subject: Science Communication
Category: Core Textbook
Paperback • 9781526464408 • 264pp
1st edition • Feb-20 • £37.99
SAGE Publications Ltd

EFFECTIVE CRISIS
COMMUNICATION

SOCIAL MEDIA

Moving From Crisis to Opportunity

Christian Fuchs

Robert R. Ulmer, Timothy L. Sellnow,
Matthew W. Seeger
This fully updated Fourth Edition includes the
latest theories and innovative approaches
for handling crisis and, unlike other crisis
communication texts, explores how
effective crisis communication can result
in organizational opportunity, renewal and
growth.

Social media are an integral part of
contemporary society; having changed the
way we communicate, use information and
understand the world, we should now ask
critical questions about social media and dig
deeper into issues of ownership, power, class
and (in)justice. This book equips readers with
a critical understanding of the complexities
and contradictions at the heart of social
media’s relationship with society.

Subject: Public Relations (Analysis)
Category: Core Textbook

Readership: Students of media, communications and sociology
at all levels.

Paperback • 9781506315737 • 240pp
4th edition • Mar-18 • £47.99

Subject: Social Media
Category: Core Textbook

SAGE Publications, Inc

Paperback • 9781529752748 • 448pp

A Critical Introduction

3rd edition • Mar-21 • £31.99
SAGE Publications Ltd
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GENDER IN
COMMUNICATION
A Critical Introduction

THE POLITICAL
SPEECHWRITER’S
COMPANION

Catherine Helen Palczewski,
Victoria Pruin DeFrancisco,
Danielle Dick McGeough

A Guide for Writers and Speakers

This inclusive book explores how gender
influences communication and how
communication shapes concepts of gender.
The Third Edition includes current examples,
updated chapters, new research and
expanded sections reflecting changes in
language.

The Political Speechwriter’s Companion:
A Guide for Writers and Speakers walks
students through a systematic “LAWS”
approach (language, anecdote, wit, and
support) that politicians can use to persuade
their audiences into taking action. Packed
with annotated speeches from the most recent elections, technology
tips, and interviews from speechwriting luminaries, this highly anticipated
second edition offers the most practical advice and strategies for a career
in political communication.

Subject: Speech Communication (General)
Category: Core Textbook
Paperback • 9781506358451 • 352pp
3rd edition • Mar-18 • £81.00
SAGE Publications, Inc

Robert Allan Lehrman, Eric L. Schnure

Subject: Speech Communication (General)
Category: Supplementary Textbook
Paperback • 9781506387741 • 536pp
2nd edition • Oct-19 • £47.99
CQ Press

APPLYING
COMMUNICATION THEORY
FOR PROFESSIONAL LIFE
A Practical Introduction
Marianne Dainton, Elaine Dawn Zelley
With new case studies, research and
scholarship, the Fourth Edition of this text
introduces communication theory and
illustrates how it can be applied to a variety of
professional settings.
Subject: Speech Communication (General)
Category: Core Textbook
Paperback • 9781506315478 • 288pp
4th edition • Mar-18 • £81.00
SAGE Publications, Inc
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